Getting Started with Twitter
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What is Twitter?

Twitter (http://www.twitter.com/) is a way of sharing short messages of up to 140 characters with the rest of the world. These messages are called tweets and can be about anything: what you are doing, links to interesting articles, comments on conference presentations. 

Twitter is a great way of keeping up with friends and colleagues. 

Twitter is a great way of getting help with technical and research problems. 

Twitter is a great way of keeping up to date and finding out what is happening in your sector. 

Twitter is a must for finding out what people are saying about you, your organisation, products and services (reputation monitoring and management). 

Do I have to join Twitter to be able to search postings/tweets?

No. You can just go to http://search.twitter.com/ and enter your search terms or use a social search engine such as Topsy (http://www.topsy.com/) or Social Mention (http://www.socialmention.com/).  If you want to see what people are saying about conference presentations there is usually an official “hashtag” that people include in their tweets e.g. #ili2011. 
What is a hashtag?

A hashtag is a keyword prefixed with a # sign. They are used to tag or index tweets about a conference, meeting, place or topic and are used to pull tweets on that subject together. Simply click on the hashtag to see all tweets on the topic. Many conference organisers announce the official tag of their events well in advance so that participants and those interested in following the event can set up a search alert on the tag. 
Why should I set up my own Twitter account?

Because only then can you build up your own personal network of interesting and useful people, follow conversations and ask questions. You can start by simply using Twitter itself on the web at http://www.twitter.com/. 
How do I get started?
1. Go to http://www.twitter.com/ and under “New to Twitter?” enter your name, email address and password, and click on “Sign Up”. On the next screen Twitter assumes that you want your username to be your name without any spaces. This is the name that is displayed alongside your tweets. If the name is already being used Twitter will suggest some alternatives but you can pick something completely different.

Read the terms and conditions and click on “Create my account”.

2. Check your email for a verification message. Click on the link in the email to confirm your Twitter account.


3. Now start filling out your profile so that that people know who you are. Twitter should at this point display the options for doing this on the right hand side of the screen but if it doesn’t click on the Profile link at the top of the screen and then “Edit your profile”.

Choose a picture to upload for your profile. This will be displayed next to your tweets and helps identify you when you. It does not have to one of you, it can be anything but don’t leave it as the default Twitter egg. It looks lazy and your pearls of wisdom will be lost amongst all the other ‘eggs’ tweets!

You can enter a location if you want but it is not essential. You can leave it blank or just enter your country.

Under “web” type in the URL of your main web site, blog or other social media profile. 


Do write something in the “Bio” field. It does not have to be the full 160 characters. Just a few keywords that describe who you are will suffice and will give people who are considering following you an idea of who you are and what you do. Do not forget to ‘save‘ before moving on to the other Settings links. 


4. “Design” lets you change the background of your Twitter home page. This can be one from Twitter’s gallery or from your own collection.


5. Under “Account” there is an option to protect your tweets, which means that only those people you have approved will see your tweets. This may deter people from trying to follow you as they cannot see what you have tweeted about in the past.


6. “Mobile” enables you to opt in/out of receiving text messages on your mobile when someone sends you a Direct Message (private message) or mentions you in their tweets. 


7. Under “Notifications” you can decide whether or not you want emails every time you have a new follower, a Direct Message, your tweets are retweeted or favourited. 

8. Find friends and people to follow. When you are logged in to your account you do not see the whole world’s tweets, only those from the people you are following. When you first set up your account Twitter suggests people for you to follow but they are often the last people you are interested in! Use the search box at the top of the screen to look for people you know. When you are certain it is the right person click on the “Follow” button.

You only need to follow one person to find others that may be of interest. Click on the person’s username and you will see their profile. On the right hand side of the screen you can see the number of people who are following them and the number of the people that they are following. Click on the numbers in turn to see a list of those people and follow any you think might be interesting. The “Listed” are lists that other people have set up and in which that person appears. Lists are a useful way of organising the people you follow so that you can view tweets from just that sub-group, for example I have lists for local networks, national news and science. Click on the number to view the lists and then on the list name to see who is included in it. 

9. Decide what to use to view your timeline and tweets. You can tweet using your Twitter home page on the web but many people use third party applications on their phones, the web or desktop computers. Some of these applications enable you to set up groups or lists of people that can be made public or kept private, and to search or filter the incoming tweets. These applications also separate out @ replies and direct messages from your main Twitterstream. Examples are Tweetdeck (http://www.tweetdeck.com/), Hootsuite (http://hootsuite,com/), Seesmic (http://seesmic.com/).  
Some of the jargon explained
The @ sign. To send a message to someone publically, type “@” followed by their username, then the message. Use this if you want to comment on one of their tweets or to send them a public message. Twitter applications and twitter.com have a reply function or link that automatically enters the @username into your tweet.
Direct Message (DM) or Message. This is a private message. To ‘DM’ someone type in d followed by their username and then the message. Note: you can only send direct messages to people who follow you. Again Twitter applications usually have an option you can clock on for direct messaging. 

Retweet or RT. If you see a tweet that you'd like to share with your followers, use the retweet or RT option in Twitter or your application. This ensures that the original author is given credit you share it with your Twitter network.
How to shorten URLs

With only 140 characters per tweet there is very little space for URLs of interesting pages and articles. Twitter has its own preferred, default shortening services as do the third party applications so you do not usually have to worry about it. The shortening is done automatically.
Finally Twitter is not…
…a competition. It does not matter how many followers you have or how many you are following, or how often you tweet. Quality not quantity

… email. You do not have to read every single tweet in your Twitterstream but make sure you regularly check your @ replies and mentions, and direct messages and respond if appropriate.
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